
Successful SEO Case Study: Boosting Organic Visibility for 
GPS Medical Centre 

 

 

GPS Medical Centre reached out for assistance in enhancing their search engine optimization 

(SEO). They were facing challenges in achieving top rankings on Google Maps and Google 

Search Engine Results Pages (SERP) for key search terms including "doctors in Kingston", 

"private doctors near me", "medical centre", among others. 

Here is the Google search result position report: 

 

https://gpsmedicalja.com/


 

I initiated the project by thoroughly analyzing GPS Medical Centre's website and its local 

competitors. This detailed review revealed multiple opportunities to enhance their SEO 

approach, such as refining their Google My Business profile, strengthening local citations, and 

optimizing their website for pertinent keywords, content development, and the creation of quality 

backlinks. 

 

To tackle these areas, I devised a holistic SEO strategy centered on fine-tuning their website and 

Google My Business listing for optimal keywords, while simultaneously initiating a robust high-

quality link-building campaign. 

 

In parallel, I launched a Google Ads campaign to elevate the website's visibility to Google and 

local audiences. This approach was particularly crucial to quickly attract new patients, 

considering that SEO results typically manifest over a period of 3 to 6 months. 

 

Thanks to these concerted SEO efforts, GPS Medical Centre experienced a marked improvement 

in search rankings. The targeted keywords, along with a range of related ones, now consistently 

rank in the top 3, top 5, and top 10 search results, significantly enhancing their online presence 

and reach. 

 



 

 


